

















dressing rooms is a smaller box made of liquid crystal gliss
panels that can be smoothly dimmed from transparent to
translucent. Triggered by visitors or controlled by algorithins,
the box will continuously change the size and shape of the
perceived space. On top of the aluminum box, a light filled,
spacious penthouse contains a VIP area in the back and a large
scenario space towards Rodeo Drive,

The Beverly Hills store is much more domestic in scale than
Soho or Aoyama. Its spaces are intimate and introverted except
for the large openings towards Rodeo Drive. The media
elements inserted between the products, much like in New
York, are meant to be tactile and offer interaction. The elevator
contains many small displays that ‘scan’ an imaginary inside of
the elevator shaft when the cabin is in motion increasing the
effect of a Wunderkammer where nothing quite is what it seems.
The content strategy blends the narcissism of fashion and the
current political paranoia with a series of real time content
engines continuously accessing the Internet for new bounty.
Digital media are used both to enhance aura and to provide
service. The goal is to create an environment that adds the
fluidity, eloquence and convenience of the digital domain to the
architecture. The store is like a large, three-dimensional
browser where in points information aligns with the physical
environment — a convergence of bits and spaces, abstract
potential and individual reality.

Beginnings

When Prada came to OMA almost five years ago, they wanted to
launch a process of architectural experimentation. The green
stores were a perfected, standardized system that almost
militaristically supported the rapid expansion of the company.
The new stores they envisioned were to be diverse and varied.,
and above all changeable so that visiting them had nothing of
the predictability of retail. The new stores should also create
better relationships with their clients, as Prada was concerned
about losing precisely those customers that turned the small
traditional company into a global brand. Prada felt strongly that
fashion was not disconnected from the world but rather was
created from (and worn for) a constant engagement with it.
The Soho epicenter store, opened in New York in December
2001, was a first attempt at finding answers to all these
questions. It was meant to be one large laboratory where ideas
were tried, developed and refined. The term epicenter was
chosen to offer an alternative to flagship stores. Instead of
stabilizing an idenlity, these stores were meant to destabilize it.
A constant source of probing tremors, they were to be at once
echo graphs discovering local fault lines and launching pads for
new experiments,

Change was planned to occur on many levels: The store’s visual
display is rethought every season, a change supported by the
large wallpaper on the ground floor that gives the store each
time a radically new appearance. With participation of the
Prada Fondazione cultural evenls are regularly scheduled. For
these occasions all the display units in the ground floor, flexibly
mounted on industrial tracks in the ceiling, were moved
together into one inert block - a momentary ceasefire on Soho’s
battleground of brands.

Placed among garments on hang bars. inserted into display
tables and into mirrors, the slore conlains a series of media
displays. AMO called them ubiquitous displays due to the
flexible manner they could be placed in the space. Like a
contemporary version of ornamental wall paintings. they
juxtapose to merchandise alternative stories and ways of seeing,
Content was drawn from Prada and anvithing related 1o its
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p.113, from top: IT meeting on
February 2, 2004 (from left o righ
Markus Schaefer, Rem Koollaas
Nicolas Firket, Reed Kram, Minci
Prada, Fulvio Grignani). IT meetin
on February 2, 2004 (Rem Koollu
and Markus Schaefer). Architectuil
presentation, February 2, 20001 (fi
left to right: Ole Scheeren, Miuciu
Prada, Rem Koolhaas). Installutio
cable infrastructure on site, Marcl |
2004. Photos on p. 113 courtesy of
AMO. This page, above: Scenario
space on third floor. This page. b
Work on displays (Clemens I eissh
Photo courtesy of AMO. Phaotos on
114-119 except as noted courtes
OMA.
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